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Major Module I – Applied Digital Marketing and Business Analytics: A Case-Based Course 
Summer Semester 2021 

Department of Marketing and Brand Management 
 
 
1. Course outline  
 
This course is being run in cooperation with Simon-Kucher & Partners, the world’s leading consultancy in 
marketing, pricing, and sales. The course is aimed at students who are interested in finding out what it is 
like to work as a strategy and marketing consultant. Students will be divided into groups of 3-4 to work on 
separate cases: 

• Digital growth in a foreign market: Strategy for Swiss newspaper provider in Germany  
• Keeping up in the increasingly digital health market: How can online pharmacies best leverage up-

coming digital opportunities and prepare for upcoming digital threats? 
• Collecting data and cashing in: How should carmakers monetize data about locations, drivers’ be-

havior, app usages, the environment etc. collected in cars? 
 
The learning objectives of this course include: 

• Developing analytical and problem-solving skills 
• Conducting literature searches using scientific databases (e.g. Ebsco, ScienceDirect) and synthesiz-

ing information from relevant papers 
• Understanding and applying theoretical knowledge and scientific methods (including empirical 

work) to practical business challenges 
• Learning and refining project management and teamwork skills 

 
 
2. Important dates 
 

• Kickoff, briefing, and assignment to student teams: April 22, 2021 (online via Zoom), 10:00–15:00. 
• Interim sessions on May 12, 2021 (project plan discussion and guidance on methodological issues) 

and June 9, 2021 (interim discussion of case solution approach with opportunity to practice the 
final presentation), full days, online via Zoom 

• Final presentation: June 18, 2021 (online via Zoom), full day 
 
 
3. Working requirements and assessment method 
 
Students are required to work on the assigned case, prepare a presentation of their work (in groups), pre-
sent it in class, and actively participate in class discussions. Grades will be based on the presentation and 
subsequent Q&A (oral examination). 

The course is worth 6 ECTS (which amounts to 20 percent of the semester's total credits [30 ECTS]. This 
equates to a workload of approximately 14 days per student based on a semester with a standard lecture 
period of 14 weeks). 
 
 
4. Faculty 
 

• Instructor: Prof. Dr. Franziska Völckner 
• Course advisor: Dr. Martin Hirche 
• Simon-Kucher & Partners: Christoph Hesse, Sophia Wille, Dr. Frauke Becker 


